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H Google Trapouoidalel Tnv pwTtofoulia «Grow Greek Tourism Online» yia To
2016, ot ouvepyacoia pe To Yrroupyeio Oikovopiag, Avarrtuéng kai Toupiopou,
Tov EOT ka1 Tov ZETE

Me éva evioxupuévo mpoypauua ekmaidelocwy, n Google ouvexiel yia 1pitn xpovid tnv mpwroBoulia
UE OTOXO va evioxUOEl TIC WNPIAakES OEIOTNTES OTOV TOUPIGLO, TTapouaiddovrag:
e Mia oudda 20 1dikwv ouuBoUAwyv (Online Advisors) mou 8a raidéwouv oe 30 TEPIOXES
avd tnv EAAGda yia va ekraibetoouV ETayyEAUATIEC TOU TOUPICUOU
o Mia véa dwpedv mAarpopua S1adIKTUAKAS EKTTAIOEUONS YIA TOV TOUPICO

AOnva, 2 Maprtiou, 2016 - H Google avakoivwvel ofuepa, o€ cuvepyaaia e 1o YTroupyeio Oikovopiag,
AvatTuéng kai Toupiopou, Tov EAANVIKG Opyavioud ToupiouoU (EOT) kal Tov Z0vOeouo EAANVIKWyY
ToupioTikwyv EmixeipRoewv (ZETE), Tig véeg dpdoeig Tng TTpwTtoouliag «Grow Greek Tourism Onliney
yia 10 2016. Metd TV emtuyia Tng TTpwTtoBouAiag 1o 2014 kai 2015, 6TTou TTEPICOOTEPES ATTO DEKA
XINAOEG PIKPOUEDQIEG ETTIXEIPAOEIG EKTTAIOEUTNKAV UE EIOIKA OEUIVAPIO AAAG Kal dIadIKTUOKA, QETOG TO
TTPOYPOUMO EVIOXUETAI OKOPA TTEPICOOTEPO HME OTOXO TNV AVATITUEN TWV WNIGKWY OEEIOTATWY Kal
TTapAdAANAQ, TNV evioxuon evég kKAAdou, ueiCovog onpaciag yia Tnv EAAGSa, Tov Toupiouo.

To d1adikTUO WG HOXAGG avdaTTTUéng

2¢ TaykOopia KAipaka, o TagIBIwTIKOG KAAdog avBilel onuavTika péow Tou d1adikTUou, HE TO 37% Twv
OUVOAIKWV TIWAACEwY oTnv EupwTn va TrpayuoToTrolouvTal TTAEoV SIaBIKTUAKA . Tautoxpova,
TTapaTnEEiTal onuavTikg avénon, uwoug +19% o€ oxEéan Pe TTEPUCI, TWV CUVOAIKWY ava(nNTACEWY UE TOV
06po «Tagidl otnv EAAGSa» (“Travel to Greece”), evw n avrioTtoixn aug¢non @tavel 10 +72% yia
avadnTRoelg atmo KIivNTEG 0U0K£Uég2. QoT1600, 01 EAANVIKEG TOUPIOTIKEG ETTIXEIPACEIG deV ALIOTTOIOUV TIG
duvaTtoTnTeG Tou O1adIKTUOU OTO PEYIOTO BaBuod, KabBwg pévo 8% Twv KATAAUUATWY XPNOIYOTToIoUV TO
O1adiKTUO YIa va dEXovTal KPOTATEIG HEOW TNG IOTOOEAIDAG TOU§3.

AvTtatrokpivouevn o€ autrv Tnv avaykn, n Google etrekTeivel QETOG TNV TTPWTOBOUAIG onuavTIKG PE TN
onuIoupyia vEwv OgPIVapiwWY Kal EKTTAIBEUTIKWY £PYOAEiwY, JE oTOXO va BonBriael TOUG TTaYYEAUQTIES
TOU ToupIiouoU oTnv EAAGSa va aglotroifjgouv To d1adiKTuo yia va BEATILWCOUV TNV ETTIXEIPNOT] TOUG.

Grow Greek Tourism Online Advisors

KaAuTrTovtag éva peyadAo e0pog Treploxwy o€ OAn Tnv EAAGSa, atrd Tnv AvatoAikr) Makedovia kal ©@pdkn
MéXP! TNV KpATn, pia opdda 20 veapwyv cuuBoUAwy TTou €xouv ektraideuTei atd tnv Google, o Online
Advisors, 8a Tagidéwouv e 30 mepioxEg kal oTig 13 Tepipépeieg TnG EAAGSAG yia va culnTicouv e
TOTTIKEG TOUPIOTIKEG ETTIXEIPACEIS. MEOW €EOTOMIKEUPEVWY eKTTAIOEUCEWY KAl OPABIKWY CEUIVAPIWY,

' Google Travel Study, Ipsos MediaCT, loGviog 2014
2 Google Internal Data, 2015
% Nelios Internal Study, 2015
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OKOTTEUOUV Va €ENYACOUV OTOUG ETTAYYEAMQTIEG TOU TOUPICHOU Ta OQEAN Tou SIadIKTUOU KAl VA TOUG
EKTTAIBEUCOUV OTN XPNOoN SIAdIKTUOKWY EPYOAEIWVY.
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Awpedav TAaT@Opua SIaSIKTUOKAG EKTTAISEuong

Me otdéxo Tnv Tepaitépw Oleupuvan TnG TPwToRouAiag oe 6Aoug 6ool evdiagépovTtal, n Google
dnuioupynoe pia véa TTAATEOpUa SIadIKTUOKAG EKTTAIBEUONG YIO TOV Toupliopo. Méoa amd éva peyalo
€Upo¢ BepartoAoyiag, ol xprioTeg €xouv Tn duvatdTNTa va eKTTaIdEUTOUV a€ OAa 6aa XpeidlovTal, atmd To
TTWG va BEATILOOUV TNV TIAPOUCIa TOUG OTO JIADIKTUO MEXPI va UIOBETAGOUV BEATIOTEG TTPAKTIKEG
wneiokoU pAapkeTivyk. O1 XprioTeG UTTOPOUV €TTTAéOV va €TMAEEOUV €va TTPOCAPUOCUEVO TTAGVO
€KUAONONG Kai va Adpouv, Pe TNV OAOKARpwaGnN Tou, TTICTOTTOINTIKG TTApaKOAOUBNoNG PE TNV UTTOYPA®H
NG TTpwToBouAiag GGTO kai Tou IAB Europe (Interactive Advertising Bureau).

OAec o1 TOTTIKES ETTIXEIPATEIS, ETTAYYEAUATIEC TOU TOUPIGUOU aAAG kai 6ooi emBuuoulv va aélomoinoouv
TIC UVATOTNTES TTOU TTPOCQPEPEI TO OIAdIKTUO, UTTOPOUV VA EVHELWVOVTAI AVAAUTIKA yia TO TTPOYpauua
EKTTAIOEUCEWY OTNV TTEPIOXN TOuS, MEOw Tng e€mionuns ioTtooedidas tn¢ mpwroBoudiag —
greektourism.withgoogle.com. Méow Tn¢ idiag 1I0To0EAIdAC, UTTOPOUV ETTIONS VA £Yypa@oUV dwWpPEAv yia
va mapakoAouBnoouv 1a €idIkG oeuivapia S1adIKTUAKNAS EKTTAIdEUONS TS TTAQTEOPLAC.

AvatrAnpwrpia Ymroupyoég ToupiopoU ‘EAeva Kouvroupd, Ymroupyeio Oikovopiag, AvamTugng
Kai Toupiopou:

«To Ymoupyeio Oikovopuiag, Avamruéng kar ToupiauoU kai o EOT epapuoddouv pia véa kar duvauikn
TTOAITIK)  OTOXEUUEVNS TTPOLBOANS Kai Tpowbnaons Tou €AANVIKOU TOUPICUOU UE ETTIKEVIPO TNV
ewarpépeia, alomoivTag Ta auyxpova OIadIKTUAKA pyaAsia UGPKETIVYK, dIa@AuIonS Kal OIKTUwonNg
oTIC TTAPAdOCIAKES AyoPEC OTTOU EVIOXUOUUE TNV TTAPOUTIa UAC Kal OTIC VEEC ayOpEC TTOU avoiéale Kai
avoiyouue. To Grow Greek Tourism Online eivai pia emituxnuévn 10éa mou Ekivnoe LIE ONUAVTIKEG
TPOoOTITIKEG €EEAIENS  Kai gival o€ TTARPN TAUTION UE TOUSC OTOXOUS TTOU EXOUUE BEOEl O€ KEVTPIKO
EMITESO yIa TNV EMUNKUVON TNG TOUPIOTIKAS TTEPIOOOU, THV avdmTuén Twv Oeuatikwy Lop@ewv
TOUpIOUOU, TNV avddeiln VvEwv €EANVIKWY TTPOOPICUWY, TNV TAPOXH UTTNPECIWY UWnAwv
mpodiaypapwy ToI0TNTAS Kai 1N oThpién NS EMIXEIPNUATIKOTNTAS. H evioxuuévn tmapouadia Tou
EAANVIKOU TOUPICLIOU KaI TWV TOUPIGTIKWY ETTIXEIPATEWY aTO 01adiKTUO, N aéloTToinan Twv SIadIKTUAKWY
EPYAAEIWV yIa VEEC OUVERPYQUIES KAl vEQ TTPOIOVTA KAl N OUVEXHS EKTTAIOEUCN Kal KATAPTION TwWV
EmayyeAUaTiwy NS ayopds 6a dwaoouv EMITAEOV wWONGN OTO TTPOIGV TTOU TTPOCPEPOULE, WS EVag aTTo
TOUGC KOpUQQioug TTayKOOUIOUS TTPOOPIoLOUS. 2& ouvlnkes auéavousvou avraywviguou OIEBvwC,
emBaAAeral va Byaivouue OCUVEXWS UTTPOOTA LIE PPEDTKIES TTPOTATEIS, KAIVOTOUES OPAOEIS, VEEC OIOOOUS
OUVEPYEIWV Kal éva 1I0XUpO OIKTUO GUVEPYAOTIWY OTNV TTAyKOOUIA TOUPIOTIKH ayopd.»

Fevikég Mpappatéag Tou EOT, Anuitpng Tpu@wvoTrouAog:

«O EOT aornpicer tnv mpwroPBoudia tn¢ Google yia mapoxn wneiakwv O£EIOTATWY, EpyaAsiwv Kai
mapaywyn TTEPIEXOUEVOU, TTOU OTNV ouadia S1ac@alifel TNV aviaywvioTIKOTNTA TOU TOUPIOTIKOU TouéQ
NS EAAGOa¢ kai 61 uovo.»

Mpoéedpog Tou ZETE, Avdpeag AvSpeddng:
«H xwpa pag¢ mpayuarorroiei 1a TEAEUTAiQ XPOVIQ OTOXEUUEVES EVEPYEIEC yia Tnv avamruén
TTEPIEXOUEVOU OTO OIadIKTUO, aKOUQ OUWS Eival APKETA TTIOW O QUTOV ToV Touéd, OE OXEON UE TV
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utréAoitn Eupwrtrn Kai Ti§ avraywvioTple¢ XWpeS. Eiuaorte idiaitepa xapouuevor mou o 2ETE ouveyilei
Kal QETOC, yia TpiTn Xpovid, va urroaTtnpilel Tnv mpwroBoulia tng Google yia tThv mapox WnPIaKwy
océlothTwy Kal gpyalciwv arov kKAGdo, Ta orroia OTOXEUOUV OTO va €EVIOXUOOUV TIC TOUPIOTIKES
ETTIXEIPNOEIS, WATE va ETWPEANBOUV 10 LéyioTo duvard amd tnv auénuévn {ATnon yia mapoxh online
TOUPIOTIKWYV ETTIAOYWV».

Country Manager Google yia Tnv EAAGSa, Kutrpo kai MdaAta, Fpnyopng Zapi@omrouAog:
«To O1a0iKTUO uTTOPEI va QmmoTEAEDEl I0XUPO TUULAXO YIa TRV Koivwvia guvoAikd, Bonbwvrag 1600
VEOUC emTayyeAuQrTiec 600 Kai EMIXEIPNOEIC va avaTtrTuxBouv. Méow tn¢ mpwroBoulAiac Grow

Greek Tourism Online, emBeBaiwvouus ws Google Tn 6ECUEUCH UAS va EVIOXUOOULE TIC WNQIAKES
0€€10TnNTEC TWV EAANVWY Kai KaAoUue TIC EAANVIKES ETTIXEIPATCEIS va XPNOIUOTTOIooUV T duvaun Tou
O1adIKTUOU Kai TN wn@Iakr oikovouia yia va BEATILOOOUV TNV ETTIXEIPNTT) TOUC. »

Mep1oocoTEPES TTANPOPOPIES

KwvoTavriva Fwyn
VALUECOM
Konstantina_gogi@valuecom.gr
TnA. 2103252103 (#124)

Bepovikn ZépBa

VALUECOM
Veroniki_zerva@valuecom.gr
TnA. 2103252103 (#121)
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